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By turning promises into action! The UK is 
one of the few countries in the world that has 
had 2 females leaders as prime ministers, but 

unfortunately the UK is still ranked 15 into the 
Global Gender Gap Index. 

Despite much progress, Gender Equality needs 
leadership and commitment from both men 

and women and from private and public 
sectors to reach the 2030 UN’s Agenda. 
Promises and goodwill are not anymore 

sufficient, it’s time to turn words into action!  
The Marie Claire Think Thank, Better 

Together, will ensure concrete action for a 
more equal and inclusive world. 

HOW CAN WE MAKE TOMORROW EQUAL?  



After the highly successful Marie Claire Think Tank in France powered by Connecting Leaders Club, Marie Claire to launch in 
the UK in 2020. The Marie Claire Think Tank will garner support from public and private bodies to take concrete action to 

promote gender equality, with the aim of putting forward tangible gender equality proposals that it will present  to UK 
government in 2021.  The objectives: Determine concrete solutions to fight against the discrimination and social inequalities that 

persist between women and men in the world. 

1. Identify best practice across multiple themes and topics. 
2. Provide concrete recommendations for a more diverse and inclusive world.

3. Engage public and private sector leaders to build a coalition as actors of change. 

WHY DO WE NEED TO LAUNCH A THINK TANK?  



OUTCOMES

“White Book” with: 
Deliver workable recommendations and 

proposals for both private and public sector 
that can be actioned.

Identify best practises for an ultimate 
benchmark on gender equality and 

inclusiveness. 

Share best practises: each company
will share their own solutions on diversity

 and gender equality.

Accompany our partners to
be part of the social change.

Journalists, writers
    Businessmen and women
    Academics, Researchers

    Artists, associations
    Partners / Sponsors

President of the Connecting 
Leaders Club

ADVISORY COMMITTEE 
CONTAINING

WHAT IS THE MARIE CLAIRE THINK TANK FORMAT?

ONGOING EVENTS PER
YEAR +1 DAY CONFERENCE

Virtual and physical
eventand panel series with:

• Panels with VIP guests and 
government officials

• Presentations of studies and 
polls made by partners and 
debates with the public and 

testimonies

• Workshops in small groups



Utilising the power of Marie Claire and the UK’s 
brand footprint of  5.8 million, we will turbocharge the 

equality movement, but with a focus on inclusivity. 
Work with partners and corporations to create 

benchmarks, metrics, solutions and measurements for 
accountability for long lasting change.

Amplify inclusion of men, make them allies.
Partner with all sectors to create a more diverse and 
inclusive culture where everyone is valued equally. 

Engage leaders from public and private sectors to raise 
the stake and take actions to be part of a social change. 

Cultivate the conversation, drive visibility with 
curated content and create relatable storytelling.

WHY THE THINK TANK WILL BE DIFFERENT & ADD VALUE



THINK TANK COMMUNICATION AND VISIBILITY

+ 8 Million brand footprint across Marie Claire digital and social
2M targeted reach  - Csuite, MC1P Empowerment, MD’s IT and HR senior level



WHY  UK THINK TANKS WILL BE NECESSARY & IMPORTANT

Worse, the critical 
resources women need to 
stay well – reproductive 
health services, maternal 
care – have suffered as the 
world’s hospitals dealt 
with the immediate fall 
out of the crisis. That, in 
turn, could lead to more 
maternal mortalities, 
young pregnancies and 
sexually transmitted 
diseases, according to a 
recent UN policy brief.
 

While we don’t quite 

know how the future of 
our lives will pan out post 
Covid, one thing for 
certain is that women’s 
lives will be most 
impacted, with experts 
predicting a reversal of 
many of the hard-won 
gains towards gender 
equality in recent years.  
A study has revealed that 
it is women who will be 
most affected 
economically and bear the 
brunt of the fall out – at 
work, at home, and in 
their communities, as 
well as their health. 

Why? First a large 
concentration of women 
are employed in sectors 
that have been worst hit 
and even United Nations 
projects ‘a prolonged dip in 
women’s incomes and 
labour force participation’ 
because of Covid-19. All 
this is intensified by other 
factors at home. Women 
take on the bulk of unpaid 
family care at home (40% 
more than men), a burden 
that has become even more 
all-consuming amid 
physical distancing, home 
schooling and 
self-isolation. 

BUT post lockdown, 
marks a turning point, an 
opportunity to readdress 
these inequalities, take 
stock of where we are, and 
reset the balance by 
making vital changes 
based on learnings during 
the global lockdown. This 
is why we’re bringing 
together the leading 
NGOs, thought leaders, 
companies and charities 
to talk about what can be 
done at this critical time. 

Andrea Thompson, Editor-In-Chief 





1. THE FUTURE OF WORK
2. THE FUTURE OF HOME LIFE

3. THE FUTURE OF 
COMMUNITY,HEALTH & 

INFRASTRUCTURE
4. STEM & THE GENDER GAP
5. BIAS & DIVERSITY IN THE

WORK PLACE

UK THINK TANK  THEMES  



This event gathers the leading experts, companies and and thought 
leaders to discuss what we can do as a matter of urgency to prevent 

women’s hard won rights in the workplace being reversed.

How can we close the gender gap which is due to widen post Covid? 
What steps can schools, companies and government take to together to 

deal with the fall out post lock down. What measures can we 
implement. Its vital we do not miss the opportunity to do things 

differently following the learnings post covid. 

Part of this conversation must be about intersectional issues at play. 
BAME employees are less likely to be in white collar jobs where they 

can work from home. The result? Their careers have been further 
impacted. They are also under-represented in  management.

THE FUTURE OF WORK



What does it mean to be an ally? We bring together 
men and women to discuss the emotive topic of hidden 

labour and look at how men can be part of the 
conversation to drive change and push for women’s 

equality. Topics we would look at include the 
importance of a change of culture around Paternity 
leave, why male ally-ship matters in companies, and  

the responsibility companies have to provide working 
practices that enable women to flourish and reach 

senior management (flexible agile working and active 
encouragement of returnee programmes for women 

who have taken career breaks because of caring 
responsibilities)

THE FUTURE OF HOME LIFE



For too long, the health and wellbeing of women has 
not been considered when building societies and 

infrastructure of our cities and Covid 19 showed just 
how many of the structures in our systems, built by 

and for men, which put women’s lives at risk. ?

Within this discussion we would also look at the 
shocking statistics in black deaths during the crisis and 
why Covid has so impacted BAME communities (they 

are more likely to be front line workers and key 
workers like train and bus drivers, security guards etc 

and not in possession of adequate PPE or health 
provision)What learnings can be made post Covid

THE FUTURE OF COMMUNITY/HEALTH/INFRASTRUCTURE



Post Covid, encouraging more women into STEM 
careers will be important than ever. It is in STEM 
that our future lies and where most jobs will be. If 
women are not part of this sector their needs and 

voices will not be part of future developments 
around technology and innovation.

STEM has a big gender problem. Just 20% of its 
workforce is women while only 2 in 5 girls at school 
consider studying STEM subjects. WE look at the 
importance of role models in schools, less macho 

working cultures in companies and how 
government should incentivise schools and 

businesses to redress the imbalance.

STEM AND THE GENDER GAP



BAME employees are less likely to be in 
white collar jobs where they can work from 

home The result? Their careers have been 
further impacted. They are also  

under-represented in management.   
Starting with the recruitment process, how 
we can remove unconscious bias to create a 

more diverse workforce. How to discuss 
racism in the workplace and advocate for 

equality, ‘we can not be our most productive 
when we don’t feel like we belong’.  This 

event could focus on the intersectional issues 
at play across all event themes.

BIAS AND DIVERSITY IN THE WORKPLACE



MARIE CLAIRE UK THINK TANK PARTNERS



To ensure action, Marie Claire UK will host a larger scale event with private and public sectors attended
by Ministers, CEOs, representative of the public sectors, artists and inspiring leading figures.

This event will focus on and showcase the companies and ministers commitments to implement
Marie Claire Think Tank recommendations in their own companies and government department.

 IMPACTFUL LARGER SCALE EVENT 



 MARIE CLAIRE THINK TANK ADVISORY COMMITTEE

The Marie Claire Think Tank advisory committee includes experts from all the relevant 
industries and sectors and senior directors or CEO’s from our client partners.  

Role of the Advisory Committee is to study, validate the feasibility and the legal aspects of the 
proposals and choose the best proposals which will be integrated into the final white book.

The Advisory Committee meets 5 times a year. 



In France, companies united with the Minister of 
Education, Culture, Ministry of Culture and Ministry 
of Health to commit to the implementation the Marie 

Claire Think Tank concrete proposals. 
Equality at work: Natixis, CSP, PwC and Syntec 

Education: The Paris-Dauphine University and 

Salesforce 

Technology: Salesforce, L’Oréal and PWC  

Health: Weight Watcher & Axa France 

Culture: The French Minister of Culture 

THE CONCRETE RESULTS IMPLEMENTED IN FRANCE  



WHAT OUR MARIE CLAIRE PARTNERS IN FRANCE SAID….

‘By joining the Marie Claire act for equality think tank, Natixis 
supports the collective momentum towards true gender equality’

-Anne Lebel, CHRO of Natixis



1. To understand the expectations of
men and women in the UK. 

2. Identify best practices for an ultimate benchmark on 
gender equality and inclusiveness. 

3. Share best practices: each company will share their 
own solutions on diversity and gender equality.

4. Deliver workable recommendations and proposals for 
both private and public sector that can be actioned.

5. Accompany our partners to be part of the social 
change.

A REMINDER…OF OUR CONCRETE GOALS



Increase visibility of your actions and expertise to different targets.

Reach high calibre of partner attendees of all the largest groups.

Share best practices.

Benefit from best ideas & concrete proposals determined by the Think Tank.

Benefit from the recognition of your actions through international institutions, public and governments.

Participation in the creation of public policies in terms of gender equality, and influence the public discussion.

Attract new talent through your involvement in gender equality.

360° media visibility in key markets

Build a strong coalition and be part of a global movement for change.

WHY YOU SHOULD PARTNER WITH US!



THE POWER OF

Marie Claire is an international driving force with an unquestionable
legitimacy to address the gender equality issue:

International watchdog of the expectations of women and men on equality.

Access to the best experts and influential figures.

360° communication with more than 80m reach worldwide

Massive social audience on social networks (Facebook, Twitter & Instagram)

An international network in over 29 countries



Thank you


